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Practicing Stealth Marketing to Viewers

PHI 300, Sec. 2

Technology has come a long way from dial up connections to broadband internet. With broadband connections, streaming video has become ever so popular.  Now-a-days popular streaming video sites like YouTube and MySpace have millions of people viewing videos daily.  Businesses flock to these sites to advertise their companies or products because of the large volume of people who visit the sites.  On the video post there may be several comments about the video either praising or bashing it.  Viewers can go to a video of a business that has been most viewed and there a company can reach millions through these particular sites.  Companies often hire other companies to make their videos some of the most viewed videos on the site.  These companies would falsely make comments and increase the views to make the video appear heavily viewed.  I believe the misleading use of the videos is morally wrong, because they are not displaying the truth and are practicing stealth marketing to viewers.

Daniel Ackerman Greenberg is a graduate student from Stanford who posted an article on a popular blog site called TechCrunch.  The article was titled “The Secret Strategies Behind Many Viral Videos.”  This is where he discussed what the company he owns does for a living. (Samo, 2007)  The company, CoMotion Group, makes online videos for advertising to use on sites like YouTube and MySpace.  CoMotion clients consist of huge companies in consumer and major record label markets (Samo, 2007).  The purpose of making the videos is to make them a viral video.  A viral video is a video that through blogs, emails and file sharing becomes popular.  CoMotion would simply use different subject lines on the site named most viewed, most discussed, and top favorites.  The subject lines are target areas of CoMotion.  They are the most used by viewers visiting YouTube as any other popular video site.  Viewers go there to see what everyone else in the world has watched.  CoMotion makes up fake screen and blog names to comment on the videos they make.  In addition, they increase the view log counts by playing the video for seconds of a two to three minutes long video and refreshing the video several times over.  The company would use this procedure to make the videos appear popular.  To reassure their excellence in getting the views at the hundred thousand mark, Greenberg stated “our rule of thumb is that if we don’t get a video to 100,000 views, we don’t charge.” (Samo, 2007)


I think this situation is unethical because it deceives people into looking at the video under false pretenses.  First, it shows that the company is gaining a buzz from a lot of different people, even though people have not seen the video as it was claimed.  Second, stealth marketing is used to deceive consumers and makes it seem like the videos are going viral.  The purpose of this type of advertising is to find a way to advertise that does not appear to be an advertisement.  For example, suppose a customer is in a shoe store shopping for shoes and an employee comes in posing as a customer.  The employee talks about the comfort of the shoe and the good service he received to the customer.  To the customer it will seem like the employee is just another person in the store, but it also makes an impact on the customer.  The shoe store does this throughout the franchise and in a few months has influenced thousands of customers.  By using this type of marketing the shoe store is gaining business in an unethical way.  There is no difference between the shoe companies and the companies using CoMotion.  The companies are presenting these view counts to portray that the video is getting thousands of views because they are so interesting.  By this effect the company is making a profit off of lies.  The creator of the videos would create fake screen names to comment on video resulting in hundreds of bogus comments, thus making the viral videos not truly viral.  As a whole, the fake names and comments suggest why it is morally wrong to market in this manner.


This issue can be viewed morally from a business standpoint.  Some might say deceiving people in order for them to buy products can be strictly business. Purposely making fake screen names can be treated as a clever marketing tool - a marketing tool that has tremendous profit potential for the company and does not hurt anyone and that works well.  All of these ways can contribute to the success of the company by just looking at it as means of making money.  Also, stealth marketing may not play a role for customers because of the advertising being online.  In recent years, people are more aware of what is happening on the internet and know not to take things at face value. In addition, increasing the view counts is not deceptive to show in order to make it look viral.  Different people’s interpretations on the definition of viral can have vast meaning, resulting in some people not thinking of increasing view counts a problem.  Using this philosophy, deception on people watching the videos is not occurring or is not wrong.  It is not deception on people when they know what is going on and the possibility of being misled in a way to profit a business.  For example, big name corporations in the United States have currently had positive success having viral videos to increase sales. (Steel, 2009) It is a big part in the culture of getting your product out there to the public.

However, way of thinking totally obscures what is morally right.  People are hurt by being deceived.  They surf the internet to enjoy and to be informed of various information around the world.  People do not suspect everything on the internet to be tampered with or manipulated.  They are being misled by the comments and view counts hyping the video to enormous amounts.  Increasing view counts do reflect the videos being watched, but what matters is people form false beliefs on this issue to be misled.  Allowing these things to go on shows that a company can do anything it pleases.  Even though companies are bringing in more revenue it does not make it right.  It goes back to the shoe store using their employees posed as regular customers commenting on shoes and service.  There is a clear wrong to make fake blog names and deliberately increase the video views.  In conclusion, misleading videos are morally wrong, because they do not display the truth and stealth marketing to its viewers.
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